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The European House - Ambrosetti

The European House - Ambrosetti is a leading Italian management consulting firm. established in 1965, it is
headquartered in Italy and with a network of foreign offices around the world

In 2021 The European House - Ambrosetti confirmed itself, for
the 8t consecutive year, - in the “Best Private Think Tanks”

category - the No. 1 Think Tank in Italy, No. 4 in the European New.York & o . Beijing,_ Sedli
Union and among the most respected and independent out of /—%Iﬁanb“' * Teheran . Tokyo
11,175 Think Tanks globally, in the last edition of the “Global el > Duba i« FE

Go To Think Tank Index Report”. The European House - o0 109"2 Brussels

Ambrosetti was recognized by Top Employers Institute as one Nani k,.(;r:i?dn Singapore

of the 112 Top Employers 2021 in Italy \_Verona J " Johannesburg

The European House - Ambrosetti provides:

- Strategic and managerial consulting services

- Creation of strategic scenarios and policy-making and advocacy activities (over 200 a year)

- Local development programs for regional governments and major local players (over 50 initiatives in the last 3 years)

> High-level training programs and political and entrepreneurial leadership forums (over 500 meetings a year
involving over 3,000 experts from around the globe)
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The European House - Ambrosetti is committed at providing high-level
discussions and networking platforms to the international leaders

Observatory
O on Europe
: : : = 68 governments
Italian-French " China and Belt Asia Europe en i ed
Dialogue and Road o Cooperation 595
for Eu rope‘ countries Dialogue = >200 speakers every
w AN .- year (ministers, CEOs,
e economists, etc.
— Eurr]?rsnla r!f’? ly '@ High Level )
The Council Commes N @ Dialogue on = >2,500 business
for the g‘ ASEAN ltaly leaders and institutional
United States %> Economic representatives every
and Italy Relations year
Southern Africa (and = Chatham House rule for
<« SADC) Europe CEO all forums and meetings

Dialogue

We build around the world, in the countries with the greatest latent potential for Italy and
Europe, communities of leaders with a common vision and knowledge, able to
positively influence bilateral economic agendas
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Agenda

* High Level Dialogue on ASEAN Italy Economic Relations
background and key achievements

» Afocus onthe economic outlook in ASEAN and the trading relationship with Italy

* Highlights on the Italian economic in the light of the COVID-19 crisis and growth
perspectives
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The High Level Dialogue on ASEAN Italy Economic Relations @

{Ttalia
The European House - Ambrosetti and Associazione Italia ASEAN @

launched the “High Level Dialogue - HLD”

with the aim of institutionalize a high-level and exclusive

connection platform between ASEAN countries and Italy

Time frame
May 15 and April 11 and June5andé6, § 2020 2021 2022 Editions
16,2017 12,2018 2019 Cycle of 4 Digital Physical 2023, 2024, ...
Jakarta Singapore * Hanoi Digital Round " Edition event (countries to be
Tables Today Kuala defined)

Lumpur
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The High Level Dialogue has become the reference event for
ASEAN and Italy business communities

Number of participants at the High Level Dialogue, 15t - 4t edition

700
500
450 W ASEAN
300 250 M Italy
E .
230
130 250
70 70

1st edition 2nd edition 3rdedition 4th edition
Number of
ASEAN 4 8 8 9
countries
represented
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Source: The European House - Ambrosetti elaboration, 2020 (*) Participants attending 4 Digital Round Tables.



16 Position Papers have been drafted during the 5 editions of the High Level
Dialogue addressing the most important topics for cooperation with Italy

1. “ASEAN area’s economic performance and trade relations with Italy: broadening opportunities”

2. “Enhancing connectivity in ASEAN area: what opportunities of cooperation for Italian and ASEAN players”

3. “Innovation and technologies in the agriculture value-chain: how to profitably share know-how and match competences”

4. “Aerospace, Defense and Security as drivers for growth and technological progress: opportunities for Italy and ASEAN

countries cooperation”

“ASEAN area geo-economic growth: challenges and broadening opportunities”

“Perspective of Industry 4.0 in ASEAN countries and joint opportunities with Italy”

7. “Technology for the future: the role and contribution of the Aerospace, Defense and Security sector as an enabler of
development”

8. “Trade, global value chains and industrialization in an era of rising protectionism: implications and opportunities for Italy-
ASEAN relations”

9. “Enhance resilience in ASEAN: best practices, approaches and matching complementarity with Italy”

10. “ASEAN Public-Private Partnerships: models, legal and financial structures to boost Italian investments”

11. “The political and economic relations among Italy, the European Union and ASEAN countries during the COVID-19 crisis”

12. “Opportunities and perspectives for ASEAN-Italy relations in the post-COVID scenario - 20207

13. “The Global Attractiveness Index 2020 in ASEAN countries”

14. “The strategic value of AD&S technologies in ASEAN and opportunities for collaboration with Italy”

o O

15. “The Global Attractiveness Index (GAI) 2021: focus on ASEAN” Position Papers
16. “Opportunities and perspectives for ASEAN-Italy relations in the post-COVID scenario - 2021” drafted during the

2021 edition
The European House
Ambrosetti



Thanks to the High Level Dialogue, important achievements
have been attained in the relations between Italy and ASEAN

+ Since September 2020, Italy officially became a strategic partner of the ASEAN Region

* The “High Level Dialogue on ASEAN Italy Economic Relations” has become an official instrument of
the Italian Ministry of Foreign Affairs for international relations with ASEAN countries

“I would like to thank the European House — Ambrosetti for inviting me to today’s
dialogue. It is an important opportunity for ASEAN and Italy to discuss how
we can deepen our cooperation. I would also like to specifically encourage Italy to
become a development pariner of ASEAN, so as the Region could benefit from
the exchange of knowledge and experiences especially in areas of mutual interest.”

Lim Jock Hoi (Secretary-General, ASEAN) during the 1% digital round table of the
High Level Dialogue on July 2, 2020.

“The 53" meeting of the Foreign Ministers of the member countries of ASEAN

(Association of Southeast Asian Nations) today approved Italy's candidature
as Development Partner of the Association.”

Ministry of Foreign Affairs

and International Cooperation Italian Ministry of Foreign Affairs, September 9, 20j0.
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Agenda

* High Level Dialogue on ASEAN Italy Economic Relations background and key
achievements

* Afocus on the economic outlook in ASEAN and the trading
relationship with Italy

* Highlights on the Italian economic in the light of the COVID-19 crisis and growth
perspectives
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ASEAN region is one of the most important in the world: as a single
economy, it would be the 3" largest in Asia and 5t in the world

GDP in the first 20 economies in the world (billion US$), 2020

Japan I 5.049
Germany [l 3.803
ASEAN [ 3.081
India W 2.709
France W 2.599
Italy W 1.885
Canada 01.643
Korea N 1.631
Russia N 1.474
Brazil §1.434
Australia 1 1.359
Spain 11.278
Mexico 11.076
Indonesia 1 1.060

United States I 20.933
China N 14.723

United Kingdom W 2.711
Netherlands 1910

The European House

- Source: The European House - Ambrosetti elaboration on IMF data, 2021
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ASEAN has been hit severely by COVID-19, but it is expected to recovery
and grow faster than the world average

GDP growth in ASEAN and in the world (% var.), 2019-2026¢
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The European House
Ambrosetti Source: The European House - Ambrosetti elaboration on World Bank and IMF data, 2021



In 2020, ASEAN countries had the second least negative impact in exports
at global level

Trade growth in the world’s regions (% var.), 2019-2020

Latin America
and the United States
China ASEAN Asia” World Europe Caribbean of America Africa

3,6
[
-110 - .
-2,8
4,9
-9,5

-6,9 74 =7 4-6,9 -6,2
89 7,4-7,6 7,4 I
-12,9 -13,2
-15,2

-19,3

B Exports M Imports

T (*) Excluding China and ASEAN.
Ambrosetti Source: The European House - Ambrosetti elaboration on UNCTAD data, 2021




In the last two years ASEAN countries have become the
number one trading bloc with China overcoming the USA

China’s top 10 trading partners (import+export, billion Dollars), 2020
685 In 2018, ASEAN was the 2" [argest
589 trading partner of China after USA
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The fact that ASEAN is becoming more and more oriented to China in its trading relations represent a point of
attention for Italy-ASEAN relations

The European House
Ambrosetti Source: The European House - Ambrosetti elaboration on UNCTAD data, 2021




Also thanks to the High Level Dialogue, Italy's trade with ASEAN
countries has grown the most during the last five years

‘&W
AN
Total trade (export+import) from European “Big5” countries to ASEAN countries (2015=100), 2015-2020

Launch of the High Level
Dialogue on ASEAN Italy
Economic Relations

114

109
100 109

101
2015 2016 2017 2018 2019 2020

—I|taly —Spain —France —United Kingdom -—Germany

The European House . .
. Source: The European House - Ambrosetti elaboration on Aseanstats data, 2021
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Among the European «Big 5» Italy is the country that has suffered the least
impact from the COVID-19 crisis in its relations with ASEAN

EXPORT from European “Big5” countries to ASEAN IMPORT in ASEAN countries from European
countries (% change 2020 vs 2019), 2020 “Big5” countries (% change 2020 vs 2019), 2020

United United
Italy Kingdom Germany  Spain France Germany Italy Kingdom  France Spain
I I I -5,2% I
-11,4%
T 12,9% 7,4%
-15,4% -9,8%
’ -10,6%
-18,6%

-22,7%
-14,9%

The European House . .
. Source: The European House - Ambrosetti elaboration on Aseanstats data, 2021
Ambrosetti




Italy stands 5" in terms of export and 3" in terms of import among
the EU countries...

EXPORT from top-10 EU27 countries to IMPORT in ASEAN countries from top-10
ASEAN countries (million of Euros and % on EU27 countries (million of Euros and % on
total EU27 export), 2020 total ASEAN import), 2020

France | 11.996
ltaly [ 8.949

Spain M 6.997

Poland [} 4.072

Sweden J 2.331

France N 17.710
Italy T 11.786

Spain M 3.610

Germany NN °3.338

Belgium [ 11.840
Belgium [l 4.007
Sweden W 3.133
Austria [ 2.360
Poland N 1.727

Netherlands [HNNNENGIGEEEN 3>.064
Germany [N 23.608

Netherlands [ 6.509

Czech Republic W 2.463
Czech Republic W 1.560

The European House

- Source: The European House - Ambrosetti elaboration on Aseanstats data, 2021
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...and 17t for total trade at global level, despite Italy is the
second largest manufacturing base in Europe

Total trade partners of ASEAN countries (import+export) - (billion Euros), 2020
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ASEAN holds its position as leading area in Asia according to the
The European House - Ambrosetti’s Global Attractiveness Index 2021

\\ ASEAN

MEDIUM-HIGH
ATTRACTIVENESS

MEDIUM-LOW
ATTRACTIVENESS
POTENTIAL

POTENTIAL
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Index Low HiGH n/13 GAl Rank focus ASIA
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| 1 T | T 100 |
. . s 7
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The European House
Ambrosetti Source: The European House - Ambrosetti elaboration on GAI’s database, 2021




ASEAN region is the 39 global destination of FDI

First 10 countries for inward FDI flows (in million USS), 2020

[0)
15,6% 15.0%

I 13,6%

United States China ASEAN

The European House
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VS 11.8% in 2019

11,9%
6,4% 6,2%
I I 4,0% 3,6% 3,3%
Hong Kong India Luxembourg British Virgin  Germany Ireland

Islands

Source: The European House - Ambrosetti elaboration on AseanStats data, 2021



Some insights on the KPIs in which ASEAN is among the best
performers in Asia or has improved during last year

KPI13 - Total factor productivity growth
Improving for half of ASEAN countries,
while worsening for 75% of Asian countries

KPI4 - Foreign university students as a
% of total national young population
ASEAN 379 with Japan (0.14%), after Hong
Kong (0.57%) and Korea (0.16%)

KPI5 - Net number of migrants as a %
KPI114 - Rule of Law Index

of total population of the host country "
ASEAN 21 (7.4%) after Hong Kong (39.5%) ASEAN 4% after Japan, Hong Kong and Korea

- 0
KPI10 - Internet users as a % of total 0B KPI17 - GDP per capita

natlonal:)opulatlon ASEAN 4t (25,504.5) after Hong Kong (62,266.9),
ASEAN 4t (60.1%), after Korea (96.2%), o Korea (44,573.1) and Japan (43.710.3)
Japan (93.3%) and Hong Kong (91.7%) S P S

The European House (*) The European House - Ambrosetti elaboration. ‘b
Ambrosetti Source: The European House - Ambrosetti elaboration on GAI’s database, 2021 <J




The GAI 2021 overview on ASEAN countries shows a high level
of inhomogeneity

MYANMAR

148/148 g
21/21

@ THAILAND &
47/148 = —— 3\

@ BRUNEI*

8/21
a CAMBODIA
105/148 &
g MALAYSIA 17521 -
39/148 = @ SINGAPORE ' B ’\1 -\
7/21 6/148 @ “-‘\%’INDONESAA
— 3/21
n/148 | GAlRank Global ™ 45/148 &
n/21 GAl Rank focus ASIA 921

2021 vs 2020 (changes in positions >2)
Dt Bioipaai Hoise (*) Data not available. NB. Lists of Asian countries considered: Bangladesh, Bhutan, Cambodia, China, Hong Kong, India, Indonesia, Japan, Koream ) :

- Rep., Laos, Malaysia, Mongolia, Myanmar, Nepal, Pakistan, Philippines, Singapore, Sri Lanka, Thailand, Timor Leste, Vietna
Ambrosetti Source: The European House - Ambrosetti elaboration on various sources, 2021



6 ASEAN countries are among the most fast-growing countries in
Asia according to the GAI 2021

First 10 Asian countries for growth of the GAl score (absolute values), 2021 vs 2020

5,05
4,64
3,91
3,45
3,21 3,13 3,00
2,83 2,66
I I I I .

Vietham  Cambodia Thailand Indonesia  Mongolia Philippines Sri Lanka India Pakistan Lao PDR

" ASEAN countries

Ll H?“se Source: The European House - Ambrosetti elaboration on various sources, 2021
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Agenda

 High Level Dialogue on ASEAN Italy Economic Relations background and key
achievements

* Afocus onthe economic outlook in ASEAN and the trading relationship with Italy

* Highlights on the Italian economic in the light of the COVID-19
crisis and growth perspectives

The European House
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Italy has been hit severely in 2020 by COVID-19 but it is expected to
recover and grow strongly in 2021

GDP conjunctural variation (%), 2020q1-2021F ‘ '

16,0

* GDP generated in the second quarter of
2021 amounts to 413.6 billion of Euros

* The higher level of expected GDP growth 6.0
(+6% this year) and lower net borrowing 0.2 2,7 5.5
(expected to be 9.4% of GDP) allow for a i []
decrease in the public debt-to-product I -
ratio (from 155.6% in 2020 to 153.5% in
2021) -5,7

-13,1
2020g1 202092 202093 202094 2021ql 202192 2021E

N.B.: the closure estimate for 2021 refers to the estimates made by The European House - Ambrosetti.
The European House ) )
= Source: The European House - Ambrosetti elaboration on Istat data, 2021
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In 2021, Italy is expected to be the 2" fastest growing country in the
Euro area

GDP growth in the Euro area (%), 2021F

w
S

6,4
c
'©
Q
)

The European House

taly I 2
France NN
Slovak Republic N
Malta I
Ireland I
Luxembourg NN -
Belgium NN >
Portugal N -
Latvia I
Greece NN 7
Slovenia NN <
Germany I <.
Netherlands NN
Austria NN
Estonia NG
Lithuania [N
Cyprus N

N.B.: the closure estimate for Italy refers to the estimates published by the Italian Government.

= Source: The European House - Ambrosetti elaboration on IMF and Italian Government data, 2021
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In the first half of 2021, Italy had the biggest increase in industrial
production compared to the other major European economies

Variation of industrial production in some European countries ‘ '
(%), July 2020 - July 2021

7,0%
5,7%
I ] ]
Italy Germany France

The European House ) ) )
= Source: The European House - Ambrosetti elaboration on various sources, 2021
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There is also a significant rebound in exports, which have already
returned to pre-crisis levels

Export (million of Euros), December 2019 - July 2021 ‘ '

¢ Italy isamong the top-5 50.000
exporters in the world, 45.000 43.487

with a manufacturing trade 40.000 40.280 ‘ ‘ ‘ ‘ ‘ ‘
o o — — — —i
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2 3

©

balance of more than $100 35.000
billions 30.000
. 25.000
* 905 Italian products, out of 20.000
a total of 5,206, are

sep-20
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nov-20 I
dec-20 I
jul-21

te : 15.000
positioned in the top three 10.000
positions in the world for 5 000
trade surplus value
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237.9bln € gy EERCPACEN smng 2913 bIn€
The European House
= Source: The European House - Ambrosetti elaboration on Istat data, 2021
Ambrosetti




Expectation from Italian business leaders for the next six months are
at an all-time high

Ambrosetti Club Economic Indicator, six-months forecast ‘ '
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€235 billions of investments will be deployed in Italy thanks to the

National Plan of Recovery and Resilience

Composition of the PNRR by funding Composition of the PNRR by Mission*
(billion Euros and percentage values), (billion Euros and percentage values), 2021
2021
React EU 9
6% 59,47

Complementary
fund
13% 40,32
30,88
25,4
19,81
€235.12
billion

Green Digitalization Research and Infrastructure Inclusion and

revolution education cohesion
PNRR

81% 30% 21% 14% 13% 13%
(*) Excludes the financial allocations from the Supplementary Fund and React EU.

The European House g, c: The European House - Ambrosetti and Enel Foundation elaboration on Piano Nazionale di Ripresa e Resilienza data, 2021
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Italy will be the country that will invest the most through the Next

Generation EU over the next five years

through the Recovery and Resilience Facility
between grants (€68.9 bln) and loans (€122.6 bln)

-4

€30.6 bln from the National
Complementary Fund (without reporting
obligations to the EU Commission)

€13.0 bln from React-EU

The European House

Ambrosetti
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Source: The European House - Ambrosetti elaboration on European Commission data, 2021

X2.7

The amounts requested by Spain
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< The amounts requested by Germany
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The amounts requested by France



The pillars of the ASEAN Comprehensive Recovery Framework™* add

important areas of collaboration between ASEAN and Italy

Pillars of the ASEAN Comprehensive Recovery Framework

Enhancing Strengthening || Maximising Accelerating Building a
health human economic inclusive more
systems security integration digital sustainable
transformation future
Priority areas for Italy-ASEAN cooperation
Sustainable and Aerospace, defence Digital
green value chains and security economy
The European House
Ambrosetti Source: The European House - Ambrosetti elaboration, 2021 ) Launched in November 2020.

“Traditional” areas
of cooperation

Manufacturing
SMEs growth and
competitiveness
Companies’
internationalization
“Madein”

Design

Research and
Development
Education

P!
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Thank you for the attention!

Valerio De Molli

Managing Partner and CEO, The European House - Ambrosetti
E-mail: valerio.de.molli@ambrosetti.eu
Twitter: @ValerioDeMolli

Website: www.ambrosetti.eu

Again in 2021, for the eighth consecutive year, The European House - Ambrosetti was named — in the category “Best Private Think
Tanks” — the no. 1 think tank in Italy, the no. 4 think tank in the European Union and among the most respected independents in
the world out of 11,175 on a global level in the latest “Global Go To Think Tanks Report” of the University of Pennsylvania.
ITALY




