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The project undertaken by the WPP Advisory Board/The 
European House - Ambrosetti is to showcase each year in its pamphlet 
(2020 marks its ninth edition) ten companies which do business
in Italy and that have distinguished themselves in terms 
of economic results, ability to innovate, effective and involved 
communication with their stakeholders, commitment to the local areas 
in which they operate, investment and projects with high social impact. 
Our intent is to commend the “resilience” and expertise of Italy 
and its economy by highlighting the array of tangible and intangible 
features tied to the country’s culture, entrepreneurship and “savoir faire”. 
However, the end-goal is not to negate the problem areas affecting Italy. 
This year, for our country—as for the rest of the world—has been 
and is an especially difficult year in which the sensitive health issues 
tied to the COVID-19 pandemic have had significant repercussions 
and impacts both on a social and economic level and, even more 
so, on a political level.
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Specifically, they have been divided into two groups of companies:

A. Major companies and multinational investors: Successful and 
 established Italian and international companies that have distinguished 
 themselves for their ability to generate positive economic, social 
 and environmental impact, thus guaranteeing local growth.
B. Companies with high potential: Smaller Italian and international 
 companies that stand out for the significant social-environmental 
 relevance of their economic activity and/or innovative nature 
 of their business and the projects in which they are involved. 
These companies are not necessarily the best in their sectors, nor are they 
the only cases of success in Italy, but their strategic, investment 
and communications choices bear witness to the strength of Italy which 
today, more than ever, is called upon to “work as a team” so that the 
efforts of a few can be an impetus in safeguarding many, not only 
businesses, but also individuals and communities. These ten companies 
take their place alongside the more than sixty honored in past years. In our view, 
their stories represent a resource and provide impetus to continue in the 
building of a more equitable and successful nation. On this challenge depends 
the future of generations to come, but also the attractiveness of Italy today. 

The challenge 2020 poses us is both critical and profoundly tied to 
the major issue of inclusive and sustainable development in all its many 
aspects (economic, environmental and social) which, from an absolutely 
necessary guideline for the policies to govern countries, must urgently 
become the conceptual cornerstone for the actions of each institutional, 
economic and social player. 
In this sense, businesses and government and institutions have 
an increasingly central role in safeguarding our present but, above all, 
in designing our future—responsibly, creatively and with enhanced 
attention to the major challenges that our constantly-changing society 
demands. To get Italy (and Europe) back on the path to more balanced 
growth, following the “trauma” caused by COVID-19, national and regional 
government, public health and scientific authorities, but also businesses, 
must act as a single force and speak a single language characterized by 
clarity, coherence and credibility of actions, measures and words. 
From this standpoint, communications also takes on a positive role of 
guidance. The companies featured in the 2020 “Why Italy is Definitely Alive 
and Kicking” have been selected on the basis of the economic, environmental 
and social impact of their activity and their contribution to the development 
and evolution of the local areas and communities in which they operate. 



ANGELINI PHARMA 
Angelini Pharma is involved in identifying health solutions with special focus on areas 
of the central nervous system (CNS), including pain and rare diseases. Angelini Pharma 
is also a leader in the area of Consumer Healthcare

REASON WHY
Angelini Pharma is an integrated pharmaceutical company with 
broad-ranging and respected R&D programs, “world class” production 
facilities and international production and marketing of both active ingredients 
and branded pharmaceuticals that are leaders in many market sectors.

KEY FACT AND FIGURES
Founded in Italy at the beginning of the 1900s, 
in the pharmaceutical sector Angelini Pharma 
operates in 15 countries with 5 production plants, 
employs over 2,700 people and has a turnover 
of €902.5 million. Angelini Pharma products are 
marketed in over 70 countries, including through 
strategic partnerships with some of most important 
pharmaceutical groups internationally. Over the last 
10 years, the percentage of its turnover attributable to 
foreign markets has grown constantly and is currently 
about 50% of total billings in the pharmaceutical sector.
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Over the years, Angelini Pharma research has identified active ingredients of 
major importance, such as trazodone (to treat depression) and benzydamine 
(anti-inflammatory and analgesic). Currently, it has active programs into research 
and development of innovative therapeutic solutions into the areas of nervous 
system diseases and disorders, pain and inflammation and rare diseases, 
with a major commitment towards the development of new pediatric treatments. 
Angelini Pharma research has always been involved in public/private 
sector collaboration with universities and leading centers of excellence 
on both a national and international level because it recognizes that scientific 
networking and collaboration can make an important contribution to 
creating innovation. It has also made major investments in Italy into facilities 
for the production of clean energy and optimization of consumption. 
Thanks to its efforts in this area, annual CO2 emissions have already been 
reduced by over 650 tons. It also has an on-going commitment to reduce
the environmental impact of packaging by combining green innovation 
with the need for optimum product preservation.
As part of its internationalization strategy, Angelini has created a development 
process in countries with a high potential for growth, both through strategic 
acquisitions and use of existing facilities which, today, makes it possible for 
Angelini pharmaceuticals to be distributed throughout the world. 

Rome
Lazio - Italy



Good Food, Good Life is the motto that encapsulates the Nestlé vision. The company 
is committed to promoting healthy nutrition in all stages of people’s lives, with the goal 
of providing consumers with a range of increasingly-customized nutritional products.
The company bases its sustainable growth strategy on innovation, improving the 
environmental footprint and creating a positive social impact. In Italy today, Nestlé is 
also an international hub of technological excellence that guides digital transformation 
throughout the Group and hosts over 30 different nationalities within its workforce.
It is strongly committed to promoting a policy of “work-life balance” for the right 
equilibrium between the working lives and private lives of its employees while 
remaining highly-cognizant of their needs. Starting in 2012 it pioneered smart-working 
on a full-time basis and it is exemplary for its policy of inclusion and training of its 
employees (40% of its managers are women and over 50,000 hours of training 
are carried out every year). It is also attentive to the needs of the younger 
generation and it leads a global alliance to promote employment opportunities 
for young people (in Italy, it provides support to 25,000 people under-30). 
The activity of the Nestlé Group is based on Creating Shared Value (CSV) that 
manifests itself in 42 public initiatives, most of which are based on specific goals 
that are continuously monitored. The priorities of the CSV strategy are those 
areas in which its business and society intersect: individuals and families (helping 
50 million children to adopt healthier lifestyles), communities (contributing 
to improve 30 million situations directly connected to the company) and the 
planet (working to reduce the environmental impact of all its activities to zero).

NESTLÉ 
Nestlé is the largest food company in the world. Present in 187 countries, it boasts over 
2,000 brands that range from products that have become global food icons to the most 
beloved local specialties.

REASON WHY
World leader in the food & beverage sector, Nestlé combines the best in 
tradition with the most advanced nutritional research in the world, its goal 
being to satisfy the growing need for the nutrition, health 
and well-being of people.

KEY FACT AND FIGURES
Nestlé Italiana is, today, one of the most important 
companies in the food sector in Italy, where it has been 
active since 1913. The company employs 5,000 people 
in its headquarters in Milan and in 10 factories located 
throughout the country, with a turnover 
of over €1.6 billion. The main market sectors 
in which it operates include coffee, confectionary 
products, culinary products, drinks, milk-based 
products for infants, healthcare nutrition and PetCare.
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Lombardy - Italy



The Siena research center is one of GSK’s three R&D research facilities around the 
world (together with Rixensart in Belgium and Rockville in the United States). It was the 
first in the world to develop a whooping cough vaccine, a flu vaccine with adjuvant 
and a pediatric quadrivalent vaccine against ACWY serogroups for meningitis and 
meningitis B, by introducing the innovative technique of reverse vaccinology 
(a technique based on genome sequencing of pathogens). Thanks to this approach, 
it was able to develop vaccines which previously could not be produced using 
conventional technologies. Also headquartered at its Siena R&D hub is the 
GSK Vaccines Institute for Global Health (GVGH), founded in 2008, to develop 
new and effective vaccines at a reasonable cost for infectious diseases with a high 
impact on the health of our planet’s poorest communities. The Institute specializes in 
translating concepts and lab discoveries into vaccines by demonstrating Proof of 
Concept (PoC) in preliminary clinical studies. Once validity has been demonstrated, 
GVGH works to transfer the project to GSK itself or another partner to complete 
development. For example, in 2010 it brought a potential vaccine against typhoid 
fever to the clinical phase in just two years and the license was granted to a specialist 
Indian company to continue development. In 2020 the vaccine was approved 
by Indian health authorities which allowed it to be presented for prequalification 
by the WHO. Rosia is a center of excellence in the production of bacterial vaccines, 
the only one in the world that produces vaccines against all major meningococcus 
serogroups (A, B, C, W and Y). It is also the only site within the GSK network where 
highly-important vaccines, such as that against meningococcus B, are produced. 

GSK VACCINES 
GSK Vaccines is the company within GSK in Italy that is completely dedicated 
to vaccines.

REASON WHY
GSK is the only biotech company that researches, develops, produces and 
distributes vaccines in Italy. Their collaboration with major international bodies 
involved in campaigns to raise awareness and boost access to vaccinations—and 
with leading Italian universities to promote integration between academia and 
private sector research—makes GSK’s facilities in Siena and Rosia 
points-of-reference on a global level in the fight against infectious diseases.

KEY FACT AND FIGURES
In Siena and nearby Rosia they have 2,000 employees 
of 55 different nationalities. The center in Siena handled 
over €457 million in R&D investment between 2015 and 
2019, and during the same period, its Rosia site invested 
€195 million in infrastructure and production systems. 
In 2019, GSK Vaccines had a turnover of €395 million 
and produced 47 million vaccine doses which were 
distributed in 54 countries around the world.
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Siena
Tuscany - Italy



Sky Italia, founded in 2003, distributes its pay content on a number 
of high-tech platforms and in June 2020 it launched Sky Wifi, a fiber-powered 
ultra broadband service. Sky promotes responsible business and environmental 
protection through implementation on an international scale of concrete 
projects to contribute to the creation of a better future. Sky was the first carbon 
neutral media company in terms of direct emissions and, through its Sky 0 
campaign launched in February 2020, it is pursuing this commitment with the 
goal of becoming the first media company to be net zero carbon by 2030. 
For over 10 years, Sky Group has championed awareness-raising campaigns 
to safeguard forests and oceans capable of absorbing CO2. With its Sky 
Ocean Rescue project, the company has eliminated single-use plastic from its 
offices and the packaging of its products, and has used its voice to raise 
awareness with its audiences about this issue. In 2020, Sky also joined the 
UN Global Compact, an initiative of the United Nations created to encourage 
companies to adopt policies that are sustainable and recognize the social 
responsibility of businesses. In addition, through its Sky Cares program, 
the company makes it possible for its personnel, in all countries in which 
the Group operates, to make a contribution to the cities and communities 
in which they live and work by offering them the opportunity to take part 
in charity projects. The four areas of concentration of the program’s 
volunteer work are: the homeless, loneliness, the environment and young 
people. Finally, with its Sky Academy project, the company has made available 
to schools over 3,000 hours of free lab time to stimulate students to become 
more cognizant of the news in a more aware and critical way.

SKY ITALIA
Sky Italia is a broadband media company that is part of the Sky Group, European leader 
in entertainment and since 2018 owned by Comcast NBCUniversal. Sky distributes its pay 
content on a number of high-tech platforms and in June 2020 it launched Sky Wifi, 
a fiber-powered ultra broadband service.

REASON WHY
The company promotes responsible business and environmental protection 
and, through its own voice and tangible commitment, it supports environmental 
protection by implementing in Italy concrete projects such as Sky Zero, 
Sky Ocean Rescue, Sky Cares and Sky Academy

KEY FACT AND FIGURES
The Sky Group has 24 million subscribers in 
6 countries (Italy, Germany, Austria, the United Kingdom, 
Ireland and Switzerland) with total revenues 
of £13.6 billion and 32,000 employees throughout 
the world of which 4,000 are in Italy.
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Milan
Lombardy - Italy



The idea of bringing the Internet where others do not reach using radio 
waves was born in the fall of 2006 in Varese, with the creation of the first 
30 Mbps connection and installation of the network’s first BTS. 
Over the next few months, EOLO moved outside Lombardy and activated 
the first BTSs in Piedmont, Veneto and Trentino-Alto Adige.
In 2014, the Italian Ministry of Economic Development awarded EOLO four 
tenders to reduce the digital divide in Liguria, the Marches, Emilia-Romagna 
and Umbria with unsecured financing to develop the network in those four 
regions. In 2016, EOLO developed the new EOLOwaveG technology to 
provide 100 Mbps connections, and in 2018 it launched the creation of the 
first 100 Mbps ultra-broadband wireless network in Italy to reduce the 
“speed divide” for over 7 million families and businesses. To provide support 
to towns with fewer than 5,000 inhabitants, in 2019 EOLO also launched 
“Missione Comune”, a project that involves the awarding of high-tech 
premiums to small towns worth €1 million a year for three years, to aid them 
in transforming themselves into small Smart Cities. This initiative, together 
with EOLO Academy, bring together in a single digital location good practices 
and successful initiatives in which technology is the protagonist. 
Over the years, EOLO has embarked upon a process of improving its own 
sustainability profile, drawing inspiration in particular from the BCorp movement 
as the most widespread example on a world scale of companies that utilize 
business as a positive force.

EOLO
EOLO is a national telecommunications operator that is a leader in ultra-wideband 
for the residential and business market.

REASON WHY
This company has become the market point-of-reference in the dissemination 
of high-tech professional solutions, especially in rural areas and small towns. 
Through (BTS – base transceiver station) antennas that guarantee connectivity 
even in areas not covered by traditional Internet services, EOLO contributes 
to reducing the country’s digital and speed divide.

KEY FACT AND FIGURES
Founded in 1999 (as NGI), it currently has 468 employees, 
revenues of €157 million, up 24% (proforma EBITDA 74.2 
million) on the previous year and three offices in Italy—in 
Rome and Padua and its headquarters in Busto Arsizio. 
With its own FWA network (Fixed Wireless Access—a 
hybrid system of cable and wireless connections to offer 
wideband and ultra-wideband connectivity), EOLO 
currently reaches over 6,000 municipalities throughout 
Italy. With over 1,200,000 people connected, EOLO 
offers connections of up to 100 Mbps for residential 
customers and up to 1 Gbps for businesses. Since 2019, 
EOLO has been a national operator with its ultra-wideband 
network serving the south of Italy and its islands.
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Busto Arsizio
Lombardy - Italy



A2A is committed to being a group capable of guaranteeing cities essential 
services with the highest quality standards and efficiency. 
The goal of this strategy is to develop a process of repositioning to create 
a more modern multi-utility that is a leader in the environment, smart grids 
and new energy models, and is more balanced and profitable and able to take 
advantage of the opportunities offered by the Green Economy and Smart Cities. 
In recent years it has launched a major overhaul and development of 
all corporate processes and this process of change in how work is organized 
and the reinforcing of skills took tangible form starting in 2015 with the creation 
of the first formal project with precise goals: optimization of costs by identifying 
best-practices and improving processes. 
The Industrial Plan, which will be presented in January 2021, will for the first time 
be a ten-year plan that will aim to promote sustainable transition with major 
investments in strategic infrastructure for the growth of the country.
On September 25, 2020, it signed with Snam a memorandum of understanding 
for technological cooperation to develop projects regarding the use of hydrogen 
in the decarbonization of the energy sector in Italy and the European Hydrogen 
Strategy. The Group recently signed a memorandum of understanding with Suez 
aimed at creating a player of excellence for waste management in the Italian 
production and industrial system.

A2A
A2A is the leading group in Italy in the environmental sector along the entire waste management 
value chain, from collection to material and energy recovery. Second operator in Italy 
by installed capacity, it also manages the generation, sale and distribution of electricity and gas, 
district heating, electric mobility, public lighting and the integrated water service.

REASON WHY
For over a decade at the forefront of services for the territories, with a business 
model that creates shared and sustainable value over time. It plays a leading role in 
the energy transition and in supporting the development of the circular economy. 

KEY FACT AND FIGURES
The company was founded from the union of the former 
municipal services of Milan (AEM and AMSA) and Brescia 
(ASM) and formally began activity on January 1, 2008. 
Quoted on the Italian stock exchange, it is the largest 
multi-utility in Italy with more than 12,000 employees and 
a turnover of €7.12 billion. The Group is active in six 
business units: Generation and Trading, Market, 
Environment, Grids and Heat, Foreign and Corporate. 
In addition to Italy, A2A is also active in France, the United 
Kingdom, Spain and Greece.
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Brescia
Lombardy - Italy



Vittoria is the first company in the world to use graphene in its tires 
and this constitutes its tremendous competitive edge. Graphene is very 
resistant and at the same time very lightweight: 200 times stronger than steel 
and 200,000 times thinner than a hair. The Vittoria Group developed this 
revolutionary technology over four years. It produced 500 prototypes 
before launching the Vittoria Graphene tire in 2015, which was followed 
by the Vittoria Graphene wheel the next year. An immediate success that 
contributed to boosting annual revenues by 15%.
It is also the first company in the world to use 4 compound tire treads for 
mountain bikes. In fact, the company has invested millions of dollars in 
the only extruder in the world capable of mixing 4 compounds in a single 
tread (Vittoria 4C)—an astounding high-tech piece of equipment that is also 
a true engineering feat.
Pioneer in the production of tires with cotton casing, it is the largest 
manufacturer in the world. The renowned performance of Vittoria tire inserts 
and clinchers is the result of years of experience, meticulous R&D 
and advanced production technologies.
Vittoria is a “top performance” cycling brand and its list of sporting successes 
is record-breaking. With 41 victories in the Tour de France, Giro d'Italia, 
La Vuelta, Milano-Sanremo and Parigi-Roubaix, 81 Olympic medals, 
32 of which are gold, and its Servizio Corse for cyclist support, Vittoria 
has consolidated its image in the cycling world.

VITTORIA
Vittoria is a world leader in the production of tires for racing bicycles.

REASON WHY
Vittoria is the first company in the world to use graphene in its tires and one 
of the few to use cotton casing in assembling the tires. It is a highly-internationalized 
“Made in Italy” company that focuses on innovation, research and development 
and promoting sustainable mobility.

KEY FACT AND FIGURES
Revenues of €60 million, annual production of 
over seven million tires and 900,000 high-performance 
tire inserts and cotton casings are Vittoria’s key numbers. 
In addition to Europe, it operates around the world with 
offices in the US, Taiwan and Thailand. Specifically, 
in Bangkok—its production center for high-quality 
tires, tire inserts and inner tubes—it employs 1,300 
people in five plants with a surface area of over 
100,000 square meters. The Vittoria R&D center
works unceasingly to maximize, through innovation, 
the performance of its premium wheels and tires.

18 19ADVISORY BOARD WPP 2020  WHY ITALY IS definitely ALIVE & KICKING 

Brembate
Lombardy - Italy



The vision and strategy of the Celli Group are focused on the triumph of 
dispensing as a superior system for the sustainable consumption of beverages: 
through the enhancement of the industrial heritage, the most advanced digital 
and IOT technologies, and innovative service models, the Celli Group is 
established as one of the world leaders in professional and consumer solutions 
for beverage dispensing. The company operates in 4 strategic business areas: 
that of plants relating to beer and alcoholic beverages, plants for water, plants 
for non-alcoholic beverages, such as soft drinks and water +, and asset 
management (technical assistance, digital solutions and operational rental 
financial services). Innovation, technology, quality, design are the main elements 
that characterize Celli's commitment to the world of beverage dispensing. 
A rapidly evolving market, where drinking and branding experience become 
decisive in the relationship with the beverage world and with the final consumer. 
Thanks to the commitment of the research and development team, over 
30 patents have been developed in the last 20 years and sustainable materials 
have been introduced in the new product ranges. The in-house development 
of the most advanced IoT platform has led to the complete digitalization of the 
consumer experience, as well as to the remote control of the systems in order 
to optimize the technical assistance and quality control processes. 
For these reasons, the main beverage companies have chosen Celli as a strategic 
partner to develop their most innovative projects.

CELLI GROUP
The Celli Group is a global leader in beverage dispensing systems, accessories 
and related services.

REASON WHY
Sustainability and digitalization are the main drivers of the company's growth strategy, 
which has developed industrial technological projects to facilitate the transition of 
beverage consumption from bottles and cans to dispensing systems, redesigning the 
consumption experience and thus minimizing the environmental impact.

KEY FACT AND FIGURES
Founded in Rimini in 1974 as a beverage dispensing and cooling company, it 
now has about 600 employees in six production plants, three of which in 
Italy and three in the United Kingdom; it closed 2019 with a turnover 
of 130 million Euros, obtained thanks to strong growth, both organic 
and through acquisitions in Italy and the UK. In 2013, the Celli family 
sold part of the company shares to the private equity fund Consilium, 
projecting it towards new challenges of expansion and 
internationalization and transforming the company, 
already a leader in its sector , in an established 
multinational. In 2019, the Ardian investment company 
acquired 100% of the Group's capital, continuing its 
development path. Today Celli products are exported 
to more than 100 countries all over the world; the 
international consolidation process continued in 2020 
with the opening of three new branches in Germany, 
USA and Brazil, in addition to the commercial companies 
in Singapore and Moscow and the strong presence in the United Kingdom.
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San Giovanni in Marignano
Emilia-Romagna - Italy



As early as the 1970s the company stood out for its orientation towards 
integrated management of the supply chain, both upstream and downstream. 
This approach covers all phases of the production process from the selection 
of raw materials to management of feed, hatcheries, livestock breeding 
and raising farms, processing and packaging plants and distribution platforms. 
As a company, over the years it has created a certified system of tracking 
and traceability throughout the entire supply chain which includes strict 
controls by personnel both inside and outside the company (for example, 
authorities and independent third-party bodies) to assure the quality 
of all its products. Recently, the Group has actively committed itself 
to embarking on a transition towards production and consumption models 
that are sustainable and circular. Among its many initiatives are the 
re-use of processing byproducts and waste in the production of feed 
and the use of livestock raising waste (for example, fowl manure) for 
energy production. This self-generated consumption (including co-generation 
and solar installations) accounts for 30% of the Group’s energy needs.
In addition, since 2014, Amadori has chosen to publish an in-house document 
which illustrates its commitment to all aspects of the integrated supply chain. 
The document describes its on-going evolution and explains a way of doing 
business whose core consists of people (employees, consumers and the 
community), the environment and the local areas in which it operates, 
and the health and well-being of its livestock.

AMADORI
Amadori, founded in 1969, is now a major leader in Italy’s agri-food sector. 
Specialized in the poultry sector, its market share is around 30% of all poultry meat in Italy.

REASON WHY
The guarantee of quality offered by its integrated supply chain, its relationship 
with the areas in which it operates and with breeders, and its ability to innovate 
form the basis of Amadori’s values. In recent years, the Group has demonstrated 
a tangible, growing commitment towards production and consumption models 
that are sustainable and circular.

KEY FACT AND FIGURES
It holds a special place in the market for the integrated 
management of its supply chain which is designed 
to guarantee livestock optimal raising conditions and 
consumers product excellence. The company consists 
of: 5 feed plants, 6 hatcheries, over 800 poultry farms, 
run both by the company and third-parties, 6 
processing plants, 19 branch office and agency 
distribution centers and 3 primary logistics platforms.
In these facilities Amadori employs over 8,300 people 
and has about 300 agents, over 360 transport 
companies and generates additional employment 
throughout its integrated supply chain. In 2019, 
revenues of the Amadori Group were €1,304 million.
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San Vittore di Cesena
Emilia-Romagna - Italy



The Danone mission has always been to promote health through diet. From the 
beginning, this principle was the driving force that guided its business choices. In 1919, 
Isaac Carasso began to produce yogurt to help children with intestinal problems, 
using the fermentation method of the Pasteur Institute. In the 1920s, his first yogurts 
appeared in the drug stores of Barcelona, later also spreading to food shops. Still today, 
the company’s goal remains faithful to its original principles: offering innovation and high 
quality to satisfy people’s expectations in every phase of their lives, while also embracing 
the principles of respect for resources and environmental protection. In fact, the 
“One Planet. One Health.” vision starts from the belief that the company is an ecosystem 
of resources that works in harmony with people, the community and the environment. 
The interpretation of economic and social goals as being interdependent has been the 
cornerstone of Danone’s two-pronged project which still today, throughout the 
world, works to have operational models that create economic, social and environmental 
value. In 2020, Emmanuel Faber (CEO) declared that the COVID-19 pandemic 
represents a good motive to accelerate the road to sustainability through the 
company’s transformation into BCorp by 2025, compared with the earlier time 
frame of 2030. And in 2020 the Group announced it had received BCorp certification 
for its Italian companies of Danone, Mellin and Nutricia. Danone thus becomes one 
of the more than 100 Italian companies—and over 3,400 globally—that have chosen 
to incorporate social and environmental goals into their businesses. Danone’s prestigious 
portfolio includes both international brands (Activia, Actimel, Alpro, Aptamil, Danette, 
Danonino, Danio, Evian, Volvic, Nutrilon, Nutricia and others), as well as strong local 
and regional brands (Aqua, Blédina, Cow & Gate, Bonafont, Danacol, Horizon, Mellin, 
Mizone, Prostokvashino, Oikos, Silk and Vega). It is listed on Euronext Paris and the OTCQX 
market as part of the ADR (American Depositary Receipt) program.

DANONE COMPANY ITALIA
Danone is a food sector company active in four main areas: milk products of both 
dairy and vegetable origin (Danone), infant foods (Mellin), water and medical nutrition 
(Nutricia Italia).

REASON WHY
It supports healthy eating habits in accordance with its vision of “One Planet. 
One Health.” and embraces a higher business approach that is reflected in its 
ambition to become one of the first multinationals certified as BCorp and 
in Italy it received this certification in 2020. In 2019 it became the first Italian 
company to include interns in its corporate welfare program.

KEY FACT AND FIGURES
A global food sector company present in over 120 countries; 
Danone’s 2019 revenues were €25.3 billion. The Group’s excellent 
performance is backed by the 2.6% increase in the value 
of its sales driven by the continuous improvement in its mix, 
with a current operating margin that reached 15.21% 
and a net profit of €2.5 billion. Danone is included in 
the leading social responsibility indexes, including the 
Dow Jones Sustainability Indexes, Vigeo Eiris, the Ethibel 
Sustainability Index, MSCI Global Sustainability, GSCI 
Global SRI Indexes and FTSE4Good Index.
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Milan
Lombardy - Italy
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AZIMUT-BENETTI GROUP
BLACKSHAPE AIRCRAFT
BOLTON ALIMENTARI
FIAMM
GRUPPO CAMPARI
LOCCIONI GROUP
LAVAZZA
NANNINI

2014
ARTEMIDE
CANALI
COMER INDUSTRIES
FALCK RENEWABLES
FELETTI
GUALA CLOSURES GROUP
LAMINAZIONE SOTTILE
NONINO
VALAGRO
YOOX

2013
AMPLIFON
ARDUINO
BRUNELLO CUCINELLI
EATALY
FLOS
GROM
LAGO
LUNELLI
MOLESKINE
MONCLER
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