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Annual growth rate of total factor productivity
for 10 years preceding the years shown
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Evolution of happiness inequality within countries during periods of Our World
uninterrupted economic growth
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Employee Satisfaction and Firm Performance
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Ezra Klein, giornalista statunitense




































A= "

S 2 S -

LIFE
BASED VALUE

LA
E UN MASTER.

DAGLI EVENTI DELLA VITA
NASCONO COMPETENZE ED ENERGIE
(CHE SERVONO ANCHE AL BUSINESS)

MEEIRITE

B e e e

-



