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UNWTO:
PROMOTING
RESPONSIBLE,
SUSTAINABLE

AND
UNIVERSALLY
ACCESSIBLE
TOURISM

specialized agency of the
United Nations

160 member states
6 associate members
2 observers
500+ affiliate members

*

tourism as a driver of
economic growth, inclusive
development and

environmental sustainability

offering leadership and

in advancing knowledge and
tourism policies worldwide

support to the tourism sector




I CORE PILLARS OF GLOBAL TOURISM RECOVERY
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SUSTAINABILITY JOBS & SKILLS INVESTMENTS & TOURISM FOR RURAL
INNOVATION DEVELOPMENT




I PRE-REQUISITES FOR TOURISM EXCELLENCE
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LATEST GLOBAL
TOURISM TRENDS

World Tourism Organization
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World Best-perfoming destinations in

Tourism

Barometer January-JuIyZ 23*

September 2023

Source: UNWTO,
Data as of September 2023
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of 2023
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Impact of coronavirus
pandemic on tourism,
2020, 2021 and 2022

International
tourist arrivals
% change (vs 2019)

Export revenues
from tourism?

real % change (vs 2019)2

Tourism direct GDP
(TDGDP)

nominal % change (vs 2019)

Source: World Tourism Organization (UNWTO)
1 Revenues include international tourism receipts and passenger transport fares.
2 In local currencies and constant prices.
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TOURISM:
PROMOTING
SUSTAINABLE
DEVELOPMENT




Word Tourism Organization

NSTO

World Tourism Organization
International Network

of Sustainable Tourism
Observatories

Measuring
the Sustainability

O

Global Tourism
Plastics Initiative

One planet

travel with care

of Tourism

Glasgow Declaration
Climate Action in Tourism




» develop an international statistical framework for
measuring tourism’s role in sustainable
development, including economic, environmental
and social dimensions

* support the credibility, comparability and
outreach of various measurement and
monitoring programmes pertaining to
sustainable tourism

* integrated information base to better inform on
sustainable tourism, facilitate dialogue between
different sectors and encourage locally relevant
decision making

Measuring
the Sustainability
of Tourism




MST Pilots

* The importance of pilots in advancing the MST
Framework.

* Austria, Spain (Canary Islands), the
Netherlands, Italy, and Sweden are currently
being developed.

e Country experiences from Germany, Spain and
Greece.

* Pilots contribute real-world lessons testing the
MST Framework from both a policy
perspective and in terms of technical
feasibility.
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e Other pilots from around the world: Canada,
Fiji, Mexico, Philippines, Saudi Arabia, and
WEIES

STUDIES IN MEASURING THE
SUSTAINABILITY OF TOURISM

| EXPERIENCES FROM PILOT

A SYNOPSIS FOR POLICY
MAKERS



https://www.e-unwto.org/doi/book/10.18111/9789284424061
https://www.e-unwto.org/doi/book/10.18111/9789284424047

Global Tourism
Plastics Initiative

* Address the root causes of plastic

pollution

* Businesses, governments and

other tourism stakeholders

e 157 signatories worldwide

e 58 signatories from 17 European

countries



Glasgow Declaration
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Climate Action In Tourism

Cut global tourism emissions by
at least a half over the next
decade

Reach net zero emissions as soon
as possible before 2050

800+ signatories from across 90
countries

450 signatories from 32 European
countries



CULTURAL

TOURISM IN

EUROPE & THE

WORLD




Cultural Tourism in
Europe and beyond

* Promoting synergies to strengthen the
cultural tourism of tomorrow

* Supporting culture as a win-win for tourism
destinations

e Strengthening the revival of urban and rural
experiences

* Building a more resilient tourism and culture
workforce through the digital transition

* Harnessing technology to make cultural
tourism more competitive

* Fostering community-based tourism through
living heritage

* Protecting nature as a key to safeguard
culture



https://www.e-unwto.org/doi/book/10.18111/9789284422937
https://www.e-unwto.org/doi/epdf/10.18111/9789284422579

The UNWTO World Tourism Students
League, run within the UNWTO Academy, CALLTO
creates an innovative environment to ACTION

empower and motivate travel & tourism

students SORRENTO CALL TO ACTION

THEREFORE, RECALLING:

UN G

ABOUT GYTS

The Global Youth Tourism Summit (GYTS) is a
platform, developed by the World Tourism
Organization (UNWTO), that aims to empower
youth to take active part in decision-making
processes in the tourism sector.

The GYTS platform includes a series of
international events, workshops and other
educational initiatives, that give children and
youth an opportunity to learn, share and
discuss ideas, and to shape their visions for th¢
future of sustainable tourism within the 2030
Agenda for Sustainable Development.
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Thank you!

apriante@unwto.org
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