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DIGITAL SHARE OF THE ECONOMY % OF GDP 2016
OECD Eurostat & McKinsey Global Institute
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MARKET CAPITALIZATION TOP 20 CIES (2015 %)
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e . Source: McKinsey Global Institute (MGI) analysis; see “Digital Europe: o
McKinsey&Company Realizing the continent's potential,” MGI, June 2016, on McKinsey.com #DlgltalEurope
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Exhibit 12
Within Europe, small and medium-sized enterprises lag behind large firms in digital adoption

Small B Medium-sized [ Large
enterprises enterprises enterprises

46

Turnover from Enterprises Enterprises Enterprises using

e-commerce selling online! purchasing online? Customer Relationship
EU-28, 2015 EU-28, 2015 EU-28 average, 2015 Management (CRM)
software
EU-28, 2015

“Italy is going through a very
important and radical transformation
from ’ ;3 to
adval ITA L Iring.
Mod: Y 1 titive
advaiicage 1ur ianan wvuinpanics. They
are nimble and flexible and very fast to

adopt new technologies.” Michele
Scannavini, Italian Trade Agency

https://www.technologyreview.com/s/603856/italy-
transforms-itself-into-a-high-tech-hotbed/
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https://www.technologyreview.com/s/603856/italy-transforms-itself-into-a-high-tech-hotbed/

The Entrepreneurial State — Guiding and Framing Digitilization for the Common
Good: “The state has historically served not as a meddler in the private sector
but as a key partner of it ... Across the entire innovation chain ... governments

have stepped up with needed investment that the private sector has been too
scared to provide” (Mazzucato 2015).
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Exhibit E1
After 20 years of rapid growth, traditional flows of goods, services, and finance have declined relative to GDP
Flows of goods, services, and finance, 1980-2014

$ trillion, nominal m— Al flows as % of GDP 53

Finance
B Services
B Goods

e EaEey
T 1
1980 1990 2000 2007 2014

SOURCE: UNMCTALD; IMF Balance of Payments; World Bank; McKinsey Global Institute analysis
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l? To what extent do you agree or disagree with the statement:

= “Businesses are not doing enough to build trust with
customers (B2C and B2B) over use of their data”?
arcentage of respondents who agres or strongly agree)
China United India France Brazil Germany United
States Kingdom
Source: Accenture Personal Data Survey, 2014
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LE PARADOXE DE L'ECONOMIE DIGITALE

‘The large majority of individuals in
Europe benefit hugely from digitisation
as consumers; as workers the impact is
more mixed.” McKinsey Global Institute
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Durée de vie des réserves rentables (en années d'exploitation)
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Exhibit 2: Bitcoin mining creates a scale issue, as electricity consumption becomes a serious externality to the network

Global Bitcoin Mining Energy Consumption (Megawatts)
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‘Digitalisation, Energy and Data Demand’,
Morley, Widdicks, Hazas (2018). Energy,

Research & Social Science, 38.
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