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What is Berlin?



















The first (short) decade: 1990-1999







Friedrichstrasse









The new capital: Spreebogen









Central train station







Pariser Platz







Potsdamer & Leipziger Platz







Berlin Alexanderplatz









Spreeinsel







Urban Renewal











The new century: 2001-2011





























After 2011















Where now, Berlin? 











The other story













Place Identity and Place Image 



Place Identity = What is the place? 

Place Image = Collective perception of place

Place Branding = The strategic plan to form and maintain a 
desired place image




